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Tourism has been one of

the most affected sectors
worldwide, due to the closure
of borders. Faced with

this problem, Netviax has
proposed to reactivate local
tourism through Uruguay
365, a National Tourism
project based on the platform
of Mercado Viajes and
Netviax ATLAS, a software for
tourism management.

-International tourism dropped by 22% in
the first quarter and could decline by 60-
80% over the whole year.

-This implies the loss of between 850 and
11 billion international tourists.

-As aresult, this impact puts the livelihoods
of millions of people around the world at
risk (between 100 and 120 million jobs).

-In the face of this crisis, a solution is pro-
posed that will strengthen local tourism
as borders remain closed.



According to the World Tourism Orga-
nization (WTO), the current scenarios
anticipate a drop between 60% and 80%
of international tourism for the remainder
of 2020, which translates into losses of
up to 11 billion tourists, more than $300
billion, and between 100 and 120 million
jobs at risk. It is enough to look at the im-
pact caused on airlines, which are essen-
tial drivers of turismo internacional.

Uruguay is no exception, so with tour-

ism completely at a standstill, Netviax

Netviax's team has created the platform
Uruguay 365 , with the purpose of con-
necting tourists who are looking to enjoy
travel experiences with entrepreneurs
who offer them.

Netviax Solutions is a technology com-
pany for Travel Agencies -and a Micro-
soft and GeneXus Partner-, which has a
web platform that serves as a distribu-
tion channel for information and tourism
products for travel agents. It is an eas-
ily accessible tool, which matches sup-
ply and demand among companies in
the tourism market, consolidating all the
available, up-to-date and active informa-
tion in it from different wholesale opera-
tors, airlines or other service providers for
the travel agency network.

Due to the pandemic, in just a few weeks
and with a very small group of profession-
als, they decided to redesign the prod-
uct module of their Business, Admin-
istration and Financial Management
system Netviax ATLAS, which allows
creating and managing the catalog of
more than 700 international tourist pack-

ages by 8 different travel agencies, to
adapt it to the specific characteristics of
national tourist packages.

The project is supported by Uruguay’s
Ministry of Tourism (MINTUR), the Nation-
al Agency for Research and Innovation
(ANII), and travel agencies Jetmar, Hip-
erviajes, Buemes, Toctoc, Tienda Viajes,
and Voy de Viaje. In addition, it has made
agreements with major banks and finan-
cial institutions that offer discounts of up
to 20% and financing in up to 12 install-
ments without extra charge.

Currently, the offering consists of more
than 1,200 options, including hotel stays,
accommodation in country houses and
estancias, sports and outdoor experienc-
es, car and caravan rentals, guided tours,
tastings and lunches in wineries offered
by more than 200 suppliers. It is now
being used by more than 60 users inclu-
ding salespeople and call center agents
from 6 travel agencies.

It is now being used
by more than 60 users

including salespeople and

call center agents from 6

travel agencies.


https://www.unwto.org/es/news/covid-19-las-cifras-de-turistas-internacionales-podrian-caer-un-60-80-en-2020
http://uruguay365.uy/
https://netviax.com/

Netviax ATLAS is a product entirely de-
veloped with GeneXus, hosted in the Mi-
crosoft Azure cloud. It has a web app with
a very engaging user experience, and a
Portals APl that enables the Uruguay 365
website to obtain the consolidated travel
offerings of all the participating agencies,
and the details of each of the products in-
cluding their descriptions, pricing struc-
ture, and multimedia content.

The Products API, in turn, allows agen-
cies such as Jetmar, Tienda Viajes, and
Hiperviajes to publish only their products
on their websites developed by different
integrators. In this way, using a single sys-
tem, agencies are able to manage their
products and select which channels the
product should be published in, simplify-
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ing the complexity of tourism products
and contributing to the agility required by
the business.

In addition, a team of writers was brought
in to create content for this project, and
more than 150 salespeople were trained.

In the meantime, Netviax continues to work
on innovative options, helping to revitalize
the local tourism economy and employ-
ment, connecting customers who are ea-
ger to travel, relax and escape from the
stress created during this pandemic.

8 kO

JQUIERD URUGUAY!




To learn more, download the Map of GeneXus solutions in Latin America to
face the Pandemic.
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